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Canadian Tourism Service Trade and the Development of Tourism Service Trade between China and Canada
HE Yuan- gui

(Guangdong University of Foreign Studies, Guangzhou 510420, China)

Abstract: The paper mainlyanalyzes two problems and finds their relation and influence with each other. Firstly, it summarizes
and analyzes the characteristics and the existing problems based on historical data, and also points out the cause of those
problems. Secondly, the paper analyzes the development of Chinese tourism service import, and the cooperation possibilities
between China and Canada in tourismservice trade. At the end, it points out the signing of ADS between the two countries will
contribute to the reduction of the deficit in Canadian tourism service trade and service trade.
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